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This form summarises the purpose of the job and lists its key tasks.
It may be varied from time to time at the discretion of the College in consultation with the post holder.

	
Job Title: RVC Senior Marketing Executive – Clinical Services and Research 
	
Job ref no: EXR-0204-26

	
Grade: 6
	
Department:  External Relations 

	
Accountable to:  Head of Marketing and Communications 
	
Responsible for: N/A



	Job summary:
This role will develop, plan and deliver marketing and communications activities for Clinical Services and Research, working closely with the Head of Marketing and Communications to support institutional priorities. The RVC provides a comprehensive range of specialist veterinary clinical services through its referral hospitals, first-opinion practices and diagnostic facilities, treating thousands of companion, equine and farm animal cases each year. The RVC's clinical services are closely integrated with its internationally recognised research, enabling discoveries to be translated into improved animal health, welfare and clinical practice while clinical caseloads help drive new research and innovation. 

The postholder will manage ongoing promotion and integrated marketing campaigns, providing specialist advice to stakeholders and delivering effective, insight-led marketing that supports the objectives of Clinical Services and Research activities at the Royal Veterinary College. The role combines planning, stakeholder engagement and hands-on delivery, with responsibility for monitoring performance against agreed KPIs.

· To work with the Clinical and Research teams to develop and deliver annual marketing and communication plans and/or specific campaigns. This will include, but not be limited to, production of marketing collateral, direct mail, digital and email marketing campaigns, CRM activity, data management, market research, copywriting, design and print production.
· To develop, optimise and report on the performance of search engine marketing activity for Clinical Services.
· To act as the Marketing team's lead for communications activity supporting the RVC's REF (Research Excellence Framework) submissions.
· To produce and present regular, insight-led  reports on marketing outcomes against agreed objectives and KPIs for the Clinical Operations Group.
· Ensure regular, proactive engagement with the clinical teams, acting as a key marketing contact and advisor.
· Project manage the development and delivery of new content and collateral for Clinical Services, including photography and video.
· To be marketing lead for the planning, delivery and evaluation of the RVC presence at London Vet Show and other public events, in support of Clinical and Research promotional objectives.
· To manage and optimise Clinical Services and Research website content, ensuring information is accurate, accessible, user-focused and aligned with SEO best practice.
· Use website, CRM and campaign analytics to evaluate performance and identify opportunities for continuous improvement.
· To develop, deliver and optimise email marketing campaigns using the RVC's CRM platform, including audience segmentation, automation, testing and performance reporting, ensuring compliance with GDPR and best practice.	Comment by Ready, Sarah: Does she???
· To develop, deliver and evaluate marketing campaigns to promote promotionalevents supporting clinical marketing, including Client Evenings, First Aid Events, Lectures and CPD events.
· To work closely with and support the Director of External Relations and Head of Marketing & Communications with PR and media for Research and Clinical Services, including agency liaison.
· To ensure that all marketing activities comply with agreed protocols (e.g. brand guidelines), providing guidance and assurance to stakeholders where required.
· Manage agreed marketing budgets and monitor expenditure to ensure effective use of resources. 
· To ensure assets such as photography and video are available in accessible, relevant and quality formats, with appropriate governance and organisation to support ongoing use.
· Develop and maintain key internal and external supplier relationships for marketing requirements.
· To undertake marketing research and campaign evaluation, producing regular insight-led reports and recommendations.
· Work on general RVC marketing activities as required. Act as a champion for marketing and communications when communicating with clinical and research colleagues, promoting best practice across teams.
· Represent the Marketing team at meetings in the absence of the Head of Marketing and Communications, where appropriate.



	Competency: Teamwork and Motivation
Key tasks: 
· Contribute to the delivery of a professional and effective marketing service across the RVC.
· Demonstrate initiative and a commitment to delivering high-quality marketing activity.
· Ensure External Relations colleagues are aware of clinical and research stories, content and promotional activities.

	Competency: Communication
Key tasks:
· Demonstrate the ability to understand stakeholder requirements and translate these into effective marketing activity.
· Communicate confidently and effectively with a diverse range of RVC colleagues, including senior staff and subject matter experts.
· Possess excellent writing skills suitable for copy writing for web, social media and print and clear internal communications. Be able to effectively and professionally represent the RVC when communicating with external contacts. This will include suppliers, partners, research collaborators, clients and the media.

	Competency: Knowledge and Experience
Key tasks:
· Demonstrable understanding and experience of promotional veterinary clinical services, ideally within a first opinion and referral context.
· Experience in delivering key marketing activities to include; digital marketing, design and production, copy writing, proof-reading and effective customer communication.
· An understanding of the principles and practical management of data collection, protection and management. 
· An understanding of the importance of strong brand management with experience of its practical application in a multi-media environment.
· Experience in measuring and reporting marketing activities.
· The ability to advise non-marketing colleagues on marketing activities often interpreting technical marketing requirements and activities for lay audiences.
· Experience of providing content and dealing with user engagement on social media channels. 


	Competency: Planning and Organising Resources
Key tasks:
· Delivering projects in a timely and cost-effective manner.
· Prioritise competing workloads to maximise impact and ensure deadlines are met.
· Managing agreed campaign budgets associated with marketing activities.


	Competency: Liaison and Networking
Key tasks:
· Develop good working relationships with colleagues across the RVC at all levels.
· Develop and maintain excellent working relationships with suppliers and the media.
· Liaise with clients in order to facilitate their engagement with promotional activities.

	Competency: Service Delivery
Key tasks: 
· Be at all times proactive, efficient and professional in delivering marketing around the RVC.
· Ensure activities are delivered on time and on budget working to support agreed objectives.
· Understand Clinical Services and Research objectives in order to be able to effectively support their delivery through marketing and communications.

	Flexibility: To deliver services effectively, a degree of flexibility is needed, and the post holder may be required to perform work not specifically referred to above. The role may require UK and overseas travel.
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